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clinical depression. In The Paradox of Choice, Barry Schwartz explains at what point choice—the hallmark of individual freedom and self-determination that
we so cherish—becomes detrimental to our psychological and emotional well-being. In accessible, engaging, and anecdotal prose, Schwartz shows how the
dramatic explosion in choice—from the mundane to the profound challenges of balancing career, family, and individual needs—has paradoxically become a
problem instead of a solution. Schwartz also shows how our obsession with choice encourages us to seek that which makes us feel worse. By synthesizing
current research in the social sciences, Schwartz makes the counter intuitive case that eliminating choices can greatly reduce the stress, anxiety, and
busyness of our lives. He offers eleven practical steps on how to limit choices to a manageable number, have the discipline to focus on those that are
important and ignore the rest, and ultimately derive greater satisfaction from the choices you have to make.
Billboard 1946-04-13 In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and
data licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video, gaming, media, digital and
mobile entertainment issues and trends.
Actionable Gamification Yu-kai Chou 2019-12-03 Learn all about implementing a good gamification design into your products, workplace, and lifestyle
Key Features Explore what makes a game fun and engaging Gain insight into the Octalysis Framework and its applications Discover the potential of the
Core Drives of gamification through real-world scenarios Book Description Effective gamification is a combination of game design, game dynamics, user
experience, and ROI-driving business implementations. This book explores the interplay between these disciplines and captures the core principles that
contribute to a good gamification design. The book starts with an overview of the Octalysis Framework and the 8 Core Drives that can be used to build
strategies around the various systems that make games engaging. As the book progresses, each chapter delves deep into a Core Drive, explaining its design
and how it should be used. Finally, to apply all the concepts and techniques that you learn throughout, the book contains a brief showcase of using the
Octalysis Framework to design a project experience from scratch. After reading this book, you'll have the knowledge and skills to enable the widespread
adoption of good gamification and human-focused design in all types of industries. What you will learn Discover ways to use gamification techniques in realworld situations Design fun, engaging, and rewarding experiences with Octalysis Understand what gamification means and how to categorize it Leverage
the power of different Core Drives in your applications Explore how Left Brain and Right Brain Core Drives differ in motivation and design methodologies
Examine the fascinating intricacies of White Hat and Black Hat Core Drives Who this book is for Anyone who wants to implement gamification principles
and techniques into their products, workplace, and lifestyle will find this book useful.
Handbook of Usability and User-Experience Marcelo M. Soares 2022-04-25 This volume of the Handbook of Usability and User Experience (UX) presents
research and case studies used to design products, systems and environments with good usability and consequent acceptance, pleasure in use, good user
experience, and understanding of human interaction issues with products and systems for their improvement. The book presents concepts and perspectives
of UX; it also discusses methods and tools that use requirements analysis activity elicitation, recording, and analysis to guarantee a good user experience. In
addition, it introduces usability and UX in the automotive industry, usability and UX in a digital interface, game design and digital media, usability and UX in
fashion design, and some case studies on usability and UX in various contexts in product design. We hope that this second volume will be helpful to a larger
number of professionals, students and practitioners who strive to incorporate usability and UX principles and knowledge in a variety of applications. We
trust that the knowledge presented in this volume will ultimately lead to an increased appreciation of the benefits of usability and incorporate the principles
of usability and UX knowledge to improve the quality, effectiveness, and efficiency of everyday consumer products, systems, and environments.
In Every Generation (Volume 1) Kendare Blake 2022-01-04 The first in an all-new series by New York Times best-selling author Kendare Blake continues the
world of Buffy the Vampire Slayer featuring the next generation of Scoobies and Slayers who must defeat a powerful new evil. A new Slayer for a new
generation... Frankie Rosenberg is passionate about the environment, a sophomore at New Sunnydale High School, and the daughter of the most powerful
witch in Sunnydale history. Her mom, Willow, is slowly teaching her magic on the condition that she use it to better the world. But Frankie's happily quiet
life is upended when new girl Hailey shows up with news that the annual Slayer convention has been the target of an attack, and all the Slayers—including
Buffy, Faith, and Hailey's older sister Vi—might be dead. That means it's time for this generation's Slayer to be born. But being the first ever Slayer-Witch
means learning how to wield a stake while trying to control her budding powers. With the help of Hailey, a werewolf named Jake, and a hot but nerdy sage
demon, Frankie must become the Slayer, prevent the Hellmouth from opening again, and find out what happened to her Aunt Buffy, before she's next. Get
ready for a whole new story within the world of Buffy!
Creative Confidence Tom Kelley 2013-10-15 IDEO founder and Stanford d.school creator David Kelley and his brother Tom Kelley, IDEO partner and the
author of the bestselling The Art of Innovation, have written a powerful and compelling book on unleashing the creativity that lies within each and every one
of us. Too often, companies and individuals assume that creativity and innovation are the domain of the "creative types." But two of the leading experts in
innovation, design, and creativity on the planet show us that each and every one of us is creative. In an incredibly entertaining and inspiring narrative that
draws on countless stories from their work at IDEO, the Stanford d.school, and with many of the world's top companies, David and Tom Kelley identify the
principles and strategies that will allow us to tap into our creative potential in our work lives, and in our personal lives, and allow us to innovate in terms of
how we approach and solve problems. It is a book that will help each of us be more productive and successful in our lives and in our careers.
The Smashing Book 2011 These eBooks are the long-awaited digital version of our bestselling printed book about best practices in modern Web design.
They share valuable practical insight into design, usability and coding, provide professional advice for designing mobile applications and building successful
e-commerce websites, and explain common coding mistakes and how to avoid them. You'll explore the principles of professional design thinking and graphic
design and learn how to apply psychology and game theory to create engaging user experiences.
Value Proposition Design Alexander Osterwalder 2015-01-28 The authors of the international bestseller Business Model Generation explain how to create
value propositions customers can’t resist Value Proposition Design helps you tackle the core challenge of every business — creating compelling products
and services customers want to buy. This highly practical book, paired with its online companion, will teach you the processes and tools you need to create
products that sell. Using the same stunning visual format as the authors’ global bestseller, Business Model Generation, this sequel explains how to use the
“Value Proposition Canvas” to design, test, create, and manage products and services customers actually want. Value Proposition Design is for anyone who
has been frustrated by new product meetings based on hunches and intuitions; it’s for anyone who has watched an expensive new product launch fail in the
market. The book will help you understand the patterns of great value propositions, get closer to customers, and avoid wasting time with ideas that won’t
work. You’ll learn the simple process of designing and testing value propositions, that perfectly match customers’ needs and desires. In addition the book
gives you exclusive access to an online companion on Strategyzer.com. You will be able to assess your work, learn from peers, and download pdfs,
checklists, and more. Value Proposition Design is an essential companion to the ”Business Model Canvas” from Business Model Generation, a tool embraced
globally by startups and large corporations such as MasterCard, 3M, Coca Cola, GE, Fujitsu, LEGO, Colgate-Palmolive, and many more. Value Proposition
Design gives you a proven methodology for success, with value propositions that sell, embedded in profitable business models."
Emotional Design Don Norman 2007-03-20 Why attractive things work better and other crucial insights into human-centered design Emotions are
inseparable from how we humans think, choose, and act. In Emotional Design, cognitive scientist Don Norman shows how the principles of human
psychology apply to the invention and design of new technologies and products. In The Design of Everyday Things, Norman made the definitive case for
human-centered design, showing that good design demanded that the user's must take precedence over a designer's aesthetic if anything, from light
switches to airplanes, was going to work as the user needed. In this book, he takes his thinking several steps farther, showing that successful design must
incorporate not just what users need, but must address our minds by attending to our visceral reactions, to our behavioral choices, and to the stories we
want the things in our lives to tell others about ourselves. Good human-centered design isn't just about making effective tools that are straightforward to
use; it's about making affective tools that mesh well with our emotions and help us express our identities and support our social lives. From roller coasters
to robots, sports cars to smart phones, attractive things work better. Whether designer or consumer, user or inventor, this book is the definitive guide to
making Norman's insights work for you.
Inclusive Design Patterns Heydon Pickering We make inaccessible and unusable websites and apps all the time, but it's not for lack of skill or talent. It's just
a case of doing things the wrong way. We try to build the best experiences we can, but we only make them for ourselves and for people like us. This book
looks at common interface patterns from the perspective of an inclusive designer-someone trained in building experiences that cater to the huge diversity of
abilities, preferences and circumstances out there. There's no such thing as an 'average' user, but there is such a thing as an average developer. This book
will take you from average to expert in the area that matters the most: making things more readable and more usable to more people.
Rootkits and Bootkits Alex Matrosov 2019-05-07 Rootkits and Bootkits will teach you how to understand and counter sophisticated, advanced threats
buried deep in a machine’s boot process or UEFI firmware. With the aid of numerous case studies and professional research from three of the world’s
leading security experts, you’ll trace malware development over time from rootkits like TDL3 to present-day UEFI implants and examine how they infect a
system, persist through reboot, and evade security software. As you inspect and dissect real malware, you’ll learn: • How Windows boots—including 32-bit,
64-bit, and UEFI mode—and where to find vulnerabilities • The details of boot process security mechanisms like Secure Boot, including an overview of
Virtual Secure Mode (VSM) and Device Guard • Reverse engineering and forensic techniques for analyzing real malware, including bootkits like
Rovnix/Carberp, Gapz, TDL4, and the infamous rootkits TDL3 and Festi • How to perform static and dynamic analysis using emulation and tools like Bochs
and IDA Pro • How to better understand the delivery stage of threats against BIOS and UEFI firmware in order to create detection capabilities • How to use
virtualization tools like VMware Workstation to reverse engineer bootkits and the Intel Chipsec tool to dig into forensic analysis Cybercrime syndicates and
malicious actors will continue to write ever more persistent and covert attacks, but the game is not lost. Explore the cutting edge of malware analysis with
Rootkits and Bootkits. Covers boot processes for Windows 32-bit and 64-bit operating systems.
How To Win Friends and Influence People Dale Carnegie 2010-08-24 You can go after the job you want—and get it! You can take the job you have—and
improve it! You can take any situation—and make it work for you! Dale Carnegie’s rock-solid, time-tested advice has carried countless people up the ladder
of success in their business and personal lives. One of the most groundbreaking and timeless bestsellers of all time, How to Win Friends & Influence People
will teach you: -Six ways to make people like you -Twelve ways to win people to your way of thinking -Nine ways to change people without arousing
resentment And much more! Achieve your maximum potential—a must-read for the twenty-first century with more than 15 million copies sold!
The Heart of the Plate Mollie Katzen 2013-09-17 Delightfully unfussy meatless meals from the author of Moosewood Cookbook! With The Moosewood
Cookbook, Mollie Katzen changed the way a generation cooked and brought vegetarian cuisine into the mainstream. In The Heart of the Plate, she
completely reinvents the vegetarian repertoire, unveiling a collection of beautiful, healthful, and unfussy dishes—her “absolutely most loved.” Her new
cuisine is light, sharp, simple, and modular; her inimitable voice is as personal, helpful, clear, and funny as ever. Whether it’s a salad of kale and angel hair
pasta with orange chili oil or a seasonal autumn lasagna, these dishes are celebrations of vegetables. They feature layered dishes that juxtapose colors and
textures: orange rice with black beans, or tiny buttermilk corn cakes on a Peruvian potato stew. Suppers from the oven, like vegetable pizza and mushroom
popover pie, are comforting but never stodgy. Burgers and savory pancakes—from eggplant Parmesan burgers to zucchini ricotta cloud cakes—make
weeknight dinners fresh and exciting. “Optional Enhancements” allow cooks to customize every recipe. The Heart of the Plate is vibrantly illustrated with
photographs and original watercolors by the author herself.
Women of Color in Tech Susanne Tedrick 2020-04-14 Break through barriers to achieve a rewarding future in tech Women of Color in Tech: A Blueprint for
Inspiring and Mentoring the Next Generation of Technology Innovators will help you overcome the obstacles that often prevent women of color from
pursuing and staying in tech careers. Contrary to popular belief, tech careers are diverse and fun—and they go far beyond just coding. This book will show
you that today’s tech careers are incredibly dynamic, and you’ll learn how your soft skills—communication, public speaking, networking—can help you
succeed in tech. This book will guide you through the process of cultivating strong relationships and building a network that will get you were you want to
be. You’ll learn to identify a strong, knowledgeable support network that you can rely on for guidance or mentorship. This step is crucial in getting young
women of color into tech careers and keeping them there. Build your professional network to get the guidance you need Find a mentor who understands
your goals and your struggles Overcome negativity and stay motivated through difficult times Identify and develop the soft skills that you need to get ahead
in tech Read this book to help bring to life your vision of a future in tech. With practical advice and inspiring stories, you’ll develop the right tools and the
right mindset. Whether you’re just considering going into tech or you want to take your current career to the next level, Women of Color in Tech will show
you how to uncover the resources you need to succeed.
Digital Adaptation Paul Boag 2014 This book is a practical resource on how to help senior management understand the Web and adapt the business, culture,
teams and workflows accordingly. No fluff, no theory--just techniques and strategies that worked in practice, and showed results. -Free Roll Brandt Tobler 2017-05-22 Have you ever wondered: What it's like to daily bet hundreds of thousands of dollars working for some of the largest
professional gamblers in Las Vegas? ... How to spend a summer house sitting one of the biggest stars in the world's 11,000 square-foot mansion - without an
invitation from it's celebrity owner ... Whether the life of crime - specifically, running a shoplifting ring in a middle American mall - pays? ... What causes a
son to finally say enough is enough ... and decide "Today is the day I am going to kill my dad." Comedian Brandt Tobler has the answers in this funny,
touching and sometimes downright unbelievable memoir of a small town Wyoming-kid turned "mall-fia" don, turned nationally touring comic. Brand tells his
life story with candor, detailing the many pit stops, wrong turns, crazy connections and lucky breaks he experienced along the way to his comedy career, all
while trying to balance a toxic relationship with his unreliable jailbird dad. In these pages Brandt will make you laugh (he better - it's his job!) and believe as
he does that, when it comes to defining family, blood isn't always thicker than water. -- back cover.
Building User Research Teams Steve Bromley 2020-02-15 Successful products require good decisions. Reliable information about what users are trying
to achieve, their context and whether they can and will use your product is essential to making good product decisions. User researchers run robust and
repeatable studies to find that information, but they need some tools and support to get started. Building User Research Teams is a practical guide on how
to build a research team of any size, starting from convincing colleagues why they need a user research team, through the development and implementation
of the tools and processes needed, to running high quality studies and mapping the future development of a growing research team. Learn how to: Advocate
for user research inside your organisation Budget for and equip a research team Create the templates and tools needed to run research Run studies that are
impactful and accurate Optimise your research team's workflow Grow a research team long-term This book is useful for: Companies looking to hire their
first researcher New research leaders establishing a team Independent researchers in companies looking to maximise their impact Designers, product
managers and UX professionals wanting to incorporate research best practice into their work
Backpacker 2000-03 Backpacker brings the outdoors straight to the reader's doorstep, inspiring and enabling them to go more places and enjoy nature
more often. The authority on active adventure, Backpacker is the world's first GPS-enabled magazine, and the only magazine whose editors personally test
the hiking trails, camping gear, and survival tips they publish. Backpacker's Editors' Choice Awards, an industry honor recognizing design, feature and
product innovation, has become the gold standard against which all other outdoor-industry awards are measured.
Bradstreet's 1880
An Introduction to Stochastic Modeling Howard M. Taylor 2014-05-10 An Introduction to Stochastic Modeling provides information pertinent to the
standard concepts and methods of stochastic modeling. This book presents the rich diversity of applications of stochastic processes in the sciences.
Organized into nine chapters, this book begins with an overview of diverse types of stochastic models, which predicts a set of possible outcomes weighed by
their likelihoods or probabilities. This text then provides exercises in the applications of simple stochastic analysis to appropriate problems. Other chapters
consider the study of general functions of independent, identically distributed, nonnegative random variables representing the successive intervals between
renewals. This book discusses as well the numerous examples of Markov branching processes that arise naturally in various scientific disciplines. The final
chapter deals with queueing models, which aid the design process by predicting system performance. This book is a valuable resource for students of
engineering and management science. Engineers will also find this book useful.

Think Like a UX Researcher David Travis 2019-01-10 Think Like a UX Researcher will challenge your preconceptions about user experience (UX) research
and encourage you to think beyond the obvious. You’ll discover how to plan and conduct UX research, analyze data, persuade teams to take action on the
results and build a career in UX. The book will help you take a more strategic view of product design so you can focus on optimizing the user’s experience.
UX Researchers, Designers, Project Managers, Scrum Masters, Business Analysts and Marketing Managers will find tools, inspiration and ideas to
rejuvenate their thinking, inspire their team and improve their craft. Key Features A dive-in-anywhere book that offers practical advice and topical
examples. Thought triggers, exercises and scenarios to test your knowledge of UX research. Workshop ideas to build a development team’s UX maturity.
War stories from seasoned researchers to show you how UX research methods can be tailored to your own organization.
Population Genetics John H. Gillespie 2004-08-06 This concise introduction addresses the theories behind population genetics and relevant empirical
evidence, genetic drift, natural selection, nonrandom mating, quantitative genetics, and the evolutionary advantage of sex.
The UX Book Rex Hartson 2018-11-02 The discipline of user experience (UX) design has matured into a confident practice and this edition reflects, and in
some areas accelerates, that evolution. Technically this is the second edition of The UX Book, but so much of it is new, it is more like a sequel. One of the
major positive trends in UX is the continued emphasis on design—a kind of design that highlights the designer’s creative skills and insights and embodies a
synthesis of technology with usability, usefulness, aesthetics, and meaningfulness to the user. In this edition a new conceptual top-down design framework
is introduced to help readers with this evolution. This entire edition is oriented toward an agile UX lifecycle process, explained in the funnel model of agile
UX, as a better match to the now de facto standard agile approach to software engineering. To reflect these trends, even the subtitle of the book is changed
to “Agile UX design for a quality user experience . Designed as a how-to-do-it handbook and field guide for UX professionals and a textbook for aspiring
students, the book is accompanied by in-class exercises and team projects. The approach is practical rather than formal or theoretical. The primary goal is
still to imbue an understanding of what a good user experience is and how to achieve it. To better serve this, processes, methods, and techniques are
introduced early to establish process-related concepts as context for discussion in later chapters. Winner of a 2020 Textbook Excellence Award (College)
(Texty) from the Textbook and Academic Authors Association A comprehensive textbook for UX/HCI/Interaction Design students readymade for the
classroom, complete with instructors’ manual, dedicated web site, sample syllabus, examples, exercises, and lecture slides Features HCI theory, process,
practice, and a host of real world stories and contributions from industry luminaries to prepare students for working in the field The only HCI textbook to
cover agile methodology, design approaches, and a full, modern suite of classroom material (stemming from tried and tested classroom use by the authors)
White Space Is Not Your Enemy Kim Golombisky 2017-02-17 White Space Is Not Your Enemy is a practical graphic design and layout guide that
introduces concepts and practices necessary for producing effective visual communication across a variety of formats—from web to print. Sections on
Gestalt theory, color theory, and WET layout are expanded to offer more in-depth content on those topics. This new edition features new covering current
trends in web design—Mobile-first, UI/UX design, and web typography—and how they affect a designer’s approach to a project. The entire book will receive
an update using new examples and images that show a more diverse set of graphics that go beyond print and web and focus on tablet, mobile and
advertising designs.
My Little Golden Book about Betty White Deborah Hopkinson 2021-09-28 A simple biography of the television legend Betty White.
Chosen Kiersten White 2020-01-07 A Seventeen Best YA Book of 2020 So Far A Hypable Most Anticipated YA Fantasy Sequel of 2020 “Will get Buffy fans up
in their feels.” —Entertainment Weekly on Slayer Nina continues to learn how to use her slayer powers against enemies old and new in this second novel in
the New York Times bestselling series from Kiersten White, set in the world of Buffy the Vampire Slayer. Now that Nina has turned the Watcher’s Castle
into a utopia for hurt and lonely demons, she’s still waiting for the utopia part to kick in. With her sister Artemis gone and only a few people remaining at
the castle—including her still-distant mother—Nina has her hands full. Plus, though she gained back her Slayer powers from Leo, they’re not feeling quite
right after being held by the seriously evil succubus Eve, a.k.a. fake Watcher’s Council member and Leo’s mom. And while Nina is dealing with the darkness
inside, there’s also a new threat on the outside, portended by an odd triangle symbol that seems to be popping up everywhere, in connection with Sean’s
demon drug ring as well as someone a bit closer to home. Because one near-apocalypse just isn’t enough, right? The darkness always finds you. And once
again, it’s coming for the Slayer.
The Gaslighting of the Millennial Generation Caitlin Fisher 2019 Everyone reads the headlines. Millennials aren't buying diamonds or saving for
retirement. Millennials want cushy jobs handed to them by organizations with mission statements and futuristic nap pods. Millennials are killing the housing
market because they eat too many goddamn avocados. Millennials this, Millennials that. Millennials were raised being told they could do anything if they
worked hard, and then they worked hard only to be told the world owes them nothing. Here's a headline people need to read: Millennials were set up.
A Promised Land Barack Obama 2020-11-17 A riveting, deeply personal account of history in the making—from the president who inspired us to believe in
the power of democracy #1 NEW YORK TIMES BESTSELLER • NAACP IMAGE AWARD NOMINEE • NAMED ONE OF THE TEN BEST BOOKS OF THE
YEAR BY THE NEW YORK TIMES BOOK REVIEW NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The Washington Post • Jennifer Szalai, The New
York Times • NPR • The Guardian • Marie Claire In the stirring, highly anticipated first volume of his presidential memoirs, Barack Obama tells the story of
his improbable odyssey from young man searching for his identity to leader of the free world, describing in strikingly personal detail both his political
education and the landmark moments of the first term of his historic presidency—a time of dramatic transformation and turmoil. Obama takes readers on a
compelling journey from his earliest political aspirations to the pivotal Iowa caucus victory that demonstrated the power of grassroots activism to the
watershed night of November 4, 2008, when he was elected 44th president of the United States, becoming the first African American to hold the nation’s
highest office. Reflecting on the presidency, he offers a unique and thoughtful exploration of both the awesome reach and the limits of presidential power,
as well as singular insights into the dynamics of U.S. partisan politics and international diplomacy. Obama brings readers inside the Oval Office and the
White House Situation Room, and to Moscow, Cairo, Beijing, and points beyond. We are privy to his thoughts as he assembles his cabinet, wrestles with a
global financial crisis, takes the measure of Vladimir Putin, overcomes seemingly insurmountable odds to secure passage of the Affordable Care Act, clashes
with generals about U.S. strategy in Afghanistan, tackles Wall Street reform, responds to the devastating Deepwater Horizon blowout, and authorizes
Operation Neptune’s Spear, which leads to the death of Osama bin Laden. A Promised Land is extraordinarily intimate and introspective—the story of one
man’s bet with history, the faith of a community organizer tested on the world stage. Obama is candid about the balancing act of running for office as a
Black American, bearing the expectations of a generation buoyed by messages of “hope and change,” and meeting the moral challenges of high-stakes
decision-making. He is frank about the forces that opposed him at home and abroad, open about how living in the White House affected his wife and
daughters, and unafraid to reveal self-doubt and disappointment. Yet he never wavers from his belief that inside the great, ongoing American experiment,
progress is always possible. This beautifully written and powerful book captures Barack Obama’s conviction that democracy is not a gift from on high but
something founded on empathy and common understanding and built together, day by day.
I Want My Hat Back Jon Klassen 2016-10-25 A New York Times Best Illustrated Children's Book of 2011! A picture-book delight by a rising talent tells a
cumulative tale with a mischievous twist. Features an audio read-along! The bear’s hat is gone, and he wants it back. Patiently and politely, he asks the
animals he comes across, one by one, whether they have seen it. Each animal says no, some more elaborately than others. But just as the bear begins to
despond, a deer comes by and asks a simple question that sparks the bear’s memory and renews his search with a vengeance. Told completely in dialogue,
this delicious take on the classic repetitive tale plays out in sly illustrations laced with visual humor-- and winks at the reader with a wry irreverence that
will have kids of all ages thrilled to be in on the joke.
White Working Class Joan C. Williams 2017-05-16 "I recommend a book by Professor Williams, it is really worth a read, it's called White Working Class." -Vice President Joe Biden on Pod Save America An Amazon Best Business and Leadership book of 2017 Around the world, populist movements are gaining
traction among the white working class. Meanwhile, members of the professional elite—journalists, managers, and establishment politicians--are on the
outside looking in, left to argue over the reasons. In White Working Class, Joan C. Williams, described as having "something approaching rock star status"
by the New York Times, explains why so much of the elite's analysis of the white working class is misguided, rooted in class cluelessness. Williams explains
that many people have conflated "working class" with "poor"--but the working class is, in fact, the elusive, purportedly disappearing middle class. They often
resent the poor and the professionals alike. But they don't resent the truly rich, nor are they particularly bothered by income inequality. Their dream is not
to join the upper middle class, with its different culture, but to stay true to their own values in their own communities--just with more money. While white
working-class motivations are often dismissed as racist or xenophobic, Williams shows that they have their own class consciousness. White Working Class is
a blunt, bracing narrative that sketches a nuanced portrait of millions of people who have proven to be a potent political force. For anyone stunned by the
rise of populist, nationalist movements, wondering why so many would seemingly vote against their own economic interests, or simply feeling like a stranger
in their own country, White Working Class will be a convincing primer on how to connect with a crucial set of workers--and voters.
White Hat UX Trine Falbe 2017
Ten Strategies of a World-Class Cybersecurity Operations Center Carson Zimmerman 2014-07-01 Ten Strategies of a World-Class Cyber Security Operations
Center conveys MITRE's accumulated expertise on enterprise-grade computer network defense. It covers ten key qualities of leading Cyber Security
Operations Centers (CSOCs), ranging from their structure and organization, to processes that best enable smooth operations, to approaches that extract
maximum value from key CSOC technology investments. This book offers perspective and context for key decision points in structuring a CSOC, such as
what capabilities to offer, how to architect large-scale data collection and analysis, and how to prepare the CSOC team for agile, threat-based response. If
you manage, work in, or are standing up a CSOC, this book is for you. It is also available on MITRE's website, www.mitre.org.
Motorboating - ND 1983-01
The Fourth Industrial Revolution Klaus Schwab 2017 Between the 18th and 19th centuries, Britain experienced massive leaps in technological,
scientific, and economical advancement
UX Strategy Jaime Levy 2021-02-09 User experience (UX) strategy requires a careful blend of business strategy and UX design, and this hands-on guide
offers an easy-to-apply framework for executing it. This updated edition introduces strategy tools and techniques to help you and your team craft innovative
products that people want to use. You'll find new chapters on growth design and digital transformation. Whether you're an entrepreneur, UX/UI designer,
product manager, or part of an intrapreneurial team, this book teaches simple to advanced strategies that you can use in your work right away. Along with
business cases, historical context, and real-world examples throughout, you'll also gain different perspectives on the subject through cases studies and upto-date interviews with top strategists. Define and validate target users through provisional personas and customer discovery techniques Conduct
competitive research and analysis to explore a crowded marketplace and create unique value Focus your team on the primary utility and business model of
your product by running structured experiments using efficient prototyping tools Learn how to conduct guerrilla user research online to get valuable
insights on a small budget Devise UX funnels that increase customer engagement by mapping desired user actions to meaningful metrics
The Star Trek Book Paul J. Ruditis 2016-06-07 Celebrate 50 years of one of the longest running and beloved sci-fi franchises with The Star Trek Book. This
comprehensive guide to the series delves into the myriad worlds and different dimensions visited by the crew of the U.S.S. Enterprise. Discover the amazing
science of Star Trek and how it has influenced real-world technology such as flip phones. Featuring informative and analytical text combined with exciting
photography and infographics throughout, The Star Trek Book is broken down into main categories such as science and technology, Starfleet, allies and
enemies, and more. Perfect for fans of the various Star Trek TV series, including The Next Generation, Deep Space Nine, Voyager, and Enterprise, The Star
Trek Book details everything you need to know about 50 years of excitement and adventure on the final frontier. ® & © 2016 CBS Studios Inc. © 2016
Paramount Pictures Corporation. STAR TREK and related marks are trademarks of CBS Studios Inc. All Rights Reserved.
A Project Guide to UX Design Russ Unger 2009-03-13 “If you are a young designer entering or contemplating entering the UX field this is a canonical
book. If you are an organization that really needs to start grokking UX this book is also for you. " -- Chris Bernard, User Experience Evangelist, Microsoft
User experience design is the discipline of creating a useful and usable Web site or application—one that’s easily navigated and meets the needs of both the
site owner and its users. But there’s a lot more to successful UX design than knowing the latest Web technologies or design trends: It takes diplomacy,
project management skills, and business savvy. That’s where this book comes in. Authors Russ Unger and Carolyn Chandler show you how to integrate UX
principles into your project from start to finish. • Understand the various roles in UX design, identify stakeholders, and enlist their support • Obtain
consensus from your team on project objectives • Define the scope of your project and avoid mission creep • Conduct user research and document your
findings • Understand and communicate user behavior with personas • Design and prototype your application or site • Make your product findable with
search engine optimization • Plan for development, product rollout, and ongoing quality assurance
UX for Beginners Joel Marsh 2015-12-21 Apps! Websites! Rubber Ducks! Naked Ninjas! This book has everything. If you want to get started in user
experience design (UX), you've come to the right place: 100 self-contained lessons that cover the whole spectrum of fundamentals. Forget dry, technical
material. This book—based on the wildly popular UX Crash Course from Joel Marsh’s blog The Hipper Element—is laced with the author's snarky brand of
humor, and teaches UX in a simple, practical way. Becoming a professional doesn’t have to be boring. Follow the real-life UX process from start-to-finish and
apply the skills as you learn, or refresh your memory before the next meeting. UX for Beginners is perfect for non-designers who want to become designers,
managers who teach UX, and programmers, salespeople, or marketers who want to learn more. Start from scratch: the fundamentals of UX Research the
weird and wonderful things users do The process and science of making anything user-friendly Use size, color, and layout to help and influence users Plan
and create wireframes Make your designs feel engaging and persuasive Measure how your design works in the real world Find out what a UX designer does
all day
Introduction to Probability Models Sheldon M. Ross 2006-12-11 Introduction to Probability Models, Tenth Edition, provides an introduction to
elementary probability theory and stochastic processes. There are two approaches to the study of probability theory. One is heuristic and nonrigorous, and
attempts to develop in students an intuitive feel for the subject that enables him or her to think probabilistically. The other approach attempts a rigorous
development of probability by using the tools of measure theory. The first approach is employed in this text. The book begins by introducing basic concepts
of probability theory, such as the random variable, conditional probability, and conditional expectation. This is followed by discussions of stochastic
processes, including Markov chains and Poison processes. The remaining chapters cover queuing, reliability theory, Brownian motion, and simulation. Many
examples are worked out throughout the text, along with exercises to be solved by students. This book will be particularly useful to those interested in
learning how probability theory can be applied to the study of phenomena in fields such as engineering, computer science, management science, the
physical and social sciences, and operations research. Ideally, this text would be used in a one-year course in probability models, or a one-semester course
in introductory probability theory or a course in elementary stochastic processes. New to this Edition: 65% new chapter material including coverage of finite
capacity queues, insurance risk models and Markov chains Contains compulsory material for new Exam 3 of the Society of Actuaries containing several
sections in the new exams Updated data, and a list of commonly used notations and equations, a robust ancillary package, including a ISM, SSM, and test
bank Includes SPSS PASW Modeler and SAS JMP software packages which are widely used in the field Hallmark features: Superior writing style Excellent
exercises and examples covering the wide breadth of coverage of probability topics Real-world applications in engineering, science, business and economics
Fibre & Fabric 1896
The Paradox of Choice Barry Schwartz 2009-10-13 Whether we're buying a pair of jeans, ordering a cup of coffee, selecting a long-distance carrier, applying
to college, choosing a doctor, or setting up a 401(k), everyday decisions—both big and small—have become increasingly complex due to the overwhelming
abundance of choice with which we are presented. As Americans, we assume that more choice means better options and greater satisfaction. But beware of
excessive choice: choice overload can make you question the decisions you make before you even make them, it can set you up for unrealistically high
expectations, and it can make you blame yourself for any and all failures. In the long run, this can lead to decision-making paralysis, anxiety, and perpetual
stress. And, in a culture that tells us that there is no excuse for falling short of perfection when your options are limitless, too much choice can lead to
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